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The California Bluegrass Association, a non-profit dedicated to the furtherance of Bluegrass, Old-time, and Gospel music     

BLUEGRASS BREAKDOWN
californiabluegrass.net

“Happy New Year” definitely takes on an 
extra special meaning for 2021.  After a re-
markably disruptive 2020, I think everyone 
is looking forward to getting back to more 
“normal” times this year.  I hope each of you 
were able to enjoy a peaceful Holiday break 
with your family and that you found time 
to refresh your soul with some picking and 
singing.  
   We’re not quite out of the woods yet.  As 
you have probably heard by now, the CBA 
Board made the difficult decision to not hold 
our traditional Father’s Day Festival in Grass 
Valley this June.  While there certainly seems 
to be an end in sight for the pandemic, the 
latest information available suggests that 
in the June timeframe, there is still a high 
likelihood that social distancing and PPE re-
quirements will be needed.  With or without 
these constraints, a smaller attendance at 
the Father’s Day Festival would risk the CBA 
suffering financial losses we can ill-afford.                                
Instead, we are working on plans for online 
activities to keep us connected through the 
spring and summer – and looking for any 
possibility of a new event as soon as it’s safe 
– perhaps in the Fall.   We appreciate your 
continued support – in fact, as a volunteer 
organization, we rely on our community to 
keep the lights on.  If you’re not already a 
member, please take a minute right now to 
join, and tell your friends.

Chairman’s Report

Darby Brandli

Lynn Quinones (L) and Jill Cruey were 
awarded the Bill and Faye Downs Vol-
unteer Award in 2020.  Lynn and Jill re-
ceived this honor for developing and produc-
ing the very first Children’s Activity at our CBA 
Father’s Day Bluegrass Festival.  Lynn and 
Jill struggled to convince the CBA Board that 
a specific activity for children should be an 
important component of our flagship event.  
My own children attended this educational 
and recreational activity in the late 1980’s/
early 1990’s and I can attest to the quality of 
the program they ultimately presented.   The 
event was discontinued after a couple of years 
because it was never considered a priority.  I 
still consider it the seed of what is now our 
very successful CBA Youth Programs at our 
festival. Frank Solivan, founder of Kids on 
Bluegrass, and Lynn and Jill deserve our 
gratitude for their support of our CBA Youth.  
Congratulations Lynn and Jill!

Joe Weed

The Truths Behind “Faded Love” 

California Bluegrass Association Annual Report
Fiscal Year 2019/2020 

Submitted by Valerie Cornejo, Treasurer

Cash assets at the beginning of the fiscal year were $292,526.  
And at Sept 30, 2020 we had $232,239, as shown on the Bal-
ance Sheet.  Lots of damage control and some creative bud-
geting.  Not to mention a hard- working Board and amazing 
volunteers.   The budget for 2021 anticipates spending about 
$50,000 more than our income without events. However, the 
Board is confident that this can be partially offset by fund rais-
ing that will generate $26k.   It looks like our funds can last a 
couple more years with the careful strategies we are using now.  
It’s hard to predict what our small portfolio of investments 
will do or when we can plan a Festival, but we have all been 
learning to live with this uncertainty.  Even though all we want 
to do is jam.
   
The Festival week and Sonoma County Bluegrass & Folk Fes-
tival were canceled with contracts and commitments in place. 
Tickets, camping, and registrations totaling $152,000 were 
refunded.  The CBA worked cooperatively with its partners to 
find solutions to difficult situations. All of our obligations were 
met. Ticket purchasers, Music Campers, and musicians were 
generous in their support of the CBA.  The CBA returned this 
gesture with the “Turn Your Radio ONLINE” series of
virtual concerts benefiting the Bands and Instructors who had 
been scheduled to play the 2020 Father’s Day Festival. Again, 
the support from our Bluegrass Community was awesome.

Total Income Total 
Expenses Net Income NOTES

Administrative              9,977            58,145           (48,168) Admin expenses,  insurance, accounting, website.
Breakdown              1,871            47,842           (45,971) Publishing, printing, mailing & other distribution
Campouts            11,065              7,838              3,227 Campsite, storage, supplies
Concerts            18,625            15,403              3,222 A Night at the Grange, SCB&FF

Festival Week          184,476          194,374             (9,898) Ticket, registration refunds total $152,000
Great 48              6,083              7,930             (1,847)

IBMA              3,495              5,197             (1,702) Participation @ IBMA expenses offset by Instrument Raffle income. 
Membership            41,394              3,443            37,951 Dues 

TYRO            43,997            39,138              4,859 
Normal production expenses were $5,100, Grants to musicians, bands & 
iinstructors  were $$34,028

Youth Programs            11,129              2,564              8,565 

Net Operating Income          332,112          381,874           (49,762)

Other Income  (Loss) 17,025           75,617                     (58,592)

Totals  actually represents  change in value.  Other income: temp 
increase in value of  investment. Other Expenses : depreciation,  prior 
years adjusment of  value of equipment,  payment for instruments & 
grants from Fire Relief Fund, reduction in value of investment.  

Net Income (108,354)       

California Bluegrass Association
SUPER SUMMARY  Profit and Loss 

Fiscal Year :  October 2019 - September 2020

The CBA has taken advantage of this “down” time, under the direction of the ambitious and energetic Pete Ludé, to 
streamline and update or create policies and procedures, review  functions and committees, make necessary cost cuts, 
adjustments, and corrections. A result of some of this work is shown on the Balance sheet where depreciation and equip-
ment valuation were corrected and brought up to date. 
  
The Board is working very diligently to make sure the CBA is solvent and relevant to our members and to the music com-
munity, in addition to finding ways to bring Bluegrass and Old-time music and music lovers together again safely.

2020 Bill and Faye 
Downs Volunteer 
Awardees

At the December 2020 Festival of Texas 
Fiddling I presented a 13-minute docu-
mentary about a Texas classic that many 
CBA members know: “Faded Love”, 
which was copyrighted in 1950 by John 
and Bob Wills.
   “Faded Love” has a complicated past. 
In Texas, German, Czech, Bohemian, 
Polish, Mexican, and other immigrant 
groups mingled their ancestors’ music 
with the sounds and rhythms of popular 
US styles. But the roots of “Faded Love” 
are quite different. Its melodic predeces-
sor is another American tune, “Darling 
Nelly Gray”, which itself borrowed heav-
ily from the English song “Maggie May”.
   “Darling Nelly Gray” was written in 
1856 by Benjamin Hanby. He wrote 
it to commemorate Joseph Selby, an 
enslaved man who died at Hanby’s Ohio 
home on the Underground Railroad. 
When published by the mainstream Oli-
ver Ditson and Co., “Nelly Gray” became 
a nation-wide hit in the years just before 
the Civil War.
   The 1871 advent of audio recording 
kick-started the song’s popularity; I’ve 
found over 20 different versions that 
were released on 78s between 1902 and 
1937.
   In writing “Faded Love”, John, Bob, 
and Billie Jack Wills provided new 
lyrics and slightly changed the melo-
dy of “Nelly Gray”.  Texas fiddle great 
Johnny Gimble, who played on Wills’ 
1950 “Faded Love” recording, told me 
that “Nelly Gray” was the first tune he’d 
ever learned on fiddle. In Wills’ band, 
Gimble’s and Wills’ fiddling provided a 
direct link to the rural roots that formed 
“Faded Love.”
   But we can peek behind Nelly Gray’s 
1856 copyright and see its precursor, 
the British skiffle song, “Maggie May”, 
which was re-invented in the 1960s by… 
the Beatles. 
   To watch my short documentary, see 
https://youtu.be/qQ40Pik3uwA?t=598
Copyright © 2021 by Joe Weed

CBA President Emerita
CBA Youth Program Coordinator

The CBA Board of Directors is sending 
this Bluegrass Breakdown newsletter 
to the California bluegrass and Old-time 
community. We would like to thank 
current members for their support and we 
invite those who are not members to join 
the CBA at this difficult time. If you are not 
sure of your status, please contact  
cba.membership14@gmail.com.   
Many thanks, keep our music alive, wear 
a mask, and stay safe!

Pete Ludé
CBA Board Chair

Old-time online jams, classes, and 
performances on the well-attended 
Quarantine Happy Hour are continuing. 
There are fundraisers online for the Georgia 
US Senate Candidates, with some great OT 
performers. Many people are buying outdoor 
heaters such as infrared electric and propane 
fire pits, to help with jamming outdoors.            
There was a bar in my neighborhood (Lucky 
Horseshoe in Bernal Heights) that last 
week was resuming live music, distanced, 
in their outdoors “parklet”. This venue has 
long hosted a popular BG jam and local BG 
bands. It’s shut down with the new restric-
tions, which I think is best for now.

Karen Celia Heil, CBA Board Member

Total
ASSETS
   Current Assets
      Bank Accounts
      Total Bank Accounts                           232,239 
      Total Accounts Receivable                                     - 
      Total Other Current Assets                                     - 
   Total Current Assets                           232,239 
   Fixed Assets
      Accum. Depreciation                           (12,125)
      FESTIVAL EQUIPMENT                            49,525 
   Total Fixed Assets                            37,400 
TOTAL ASSETS                           269,639 
LIABILITIES AND EQUITY
   Liabilities
      Current Liabilities
      Total Current Liabilities                                   (0)
   Total Liabilities                                   (0)
   Equity
      Opening Bal Equity                           204,224 
      Retained Earnings                           173,770 
      Net Income                          (108,355)
   Total Equity                           269,639 
TOTAL LIABILITIES AND EQUITY                           269,639 

California Bluegrass Association
Balance Sheet

As of September 30, 2020
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As a teacher, I often get asked, “Oh, you 
must really love children?” 
   “Not particularly,” I answer, then explain 
to their dismayed faces, “I just like people. 
All ages. And I love teaching. It just so hap-
pens that I teach 12 and 13 year-olds, so I am 
most familiar with that age, but I like little 
kids, adult, teens, seniors…” 
   I really do love people, Bluegrass, and 
teaching, so it is not surprising that I hope 
to combine these passions into some type 
of youth programs for kids in Bluegrass. Of 
course there is a compelling desire to keep 
the genre alive, but what really drives me is 
keeping the lifestyle alive.
   Community. That is the main gem of our 
genre, in my opinion, and I believe we need 
more opportunities to build community in 
a day where kids just aren’t interacting with 
each other in the ways that they used to. I 
know lots of kids meet online to play games, 
or they are involved in organized sports, or 
even music. But the potential for spontaneity 
that happens in a Bluegrass jam is something 
that is hard to match elsewhere.
   I want everyone to experience what it is 
like to participate in something where you 
are not the star, just a part of a whole. Some-
thing that transcends gender, race, and age, 
and yet still offers opportunity for growth. 
   I was stunned in middle age to learn that 
I could participate in creating music after 
just learning a few rudimentary skills. I want 
others to experience this, and to discover 
that the gold mine you just dipped into offers 
unlimited potential. I want more people to 
experience that as a musician, you can con-
nect with people from all walks of life, and 
that your passion for learning can keep you 
engaged forever. 
   It is about the music, but also the commu-
nity: a community that welcomes new-
comers and respects experience. A jam is a 
place where you can’t fake it. It is scary and 
vulnerable, but also the greatest freedom to 
just be who you are and learn that you are 
accepted. And the beautiful thing is, people 
will see you grow. 
   I want to give more people an opportunity 
to experience, regardless of age or back-
ground, the feeling of walking up to complete 
stranger, joining a jam, and being part of the 
music. 

Summer Music Camp directors 
Peter Langston and Tina Webster report that 
they are not planning an in-person CBA Mu-
sic Camp next June.  Rather, they’re work-
ing on a plan to offer an online (virtual) 
Music Camp with intensive classes, elective 
workshops, concerts, jams, social events, and 
possibly even morning yoga!  In the spirit 
of making lemonade with fate’s lemons, 
they point out that being online would allow 
people from all over the country, even the 
world, to attend CBA Music Camp without 
burdensome travel.  Plans will be announced 
by email to recent camp attendees and on the 
camp website: https://cbamusiccamp.com/

The CBA Jam-a-Thon is the big 
launch for the CBA Youth Program in 2021. 
The CBA will live-stream musicians playing 
music for 48 hours straight, beginning 5 
pm PST on January 8, 2021 and continuing 
through 5 pm on January 10.  Bands from 
around the world are being lined up to fill the 
time slots.
   The goal is to shine a spotlight on the CBA 
Youth Programs. Donations will help support 
the program and the musicians.  Details 
soon!
   The CBA has sponsored Youth Programs 
for decades. In the past, the Program has 
involved some seven different sections, 
mostly Festival-based, such as KidFest, Fun-
Grass, the Academy, and Kids on Bluegrass. 
Through the CBA Volunteer program, kids 
may even be able to get community service 
credit to meet their high school service re-
quirement. While the pandemic has provided 
an opportunity to take the Youth Program 
online, the online program will continue 
beyond the current crisis and work in con-
junction with the live programs that will be 
resumed as soon as possible.

  

Darby Brandli, CBA Youth Program co-
ordinator, and Academy Director Kimber 
Ludiker have explored exciting new channels 
to create and cultivate a community for kids 
to ensure Bluegrass and Old-time music has 
a bright future. While Darby has been very 
active in the Youth Program for many years, 
Kimber, an educator as well as a musician, is 
a new addition to the team. She has played  
music her whole life, won multiple national 
fiddle awards, and performs in the band she 
founded, Della Mae. Kimber has toured all 
over the world and is a dedicated mentor for 
kids. Her goal is to create opportunities for 
kids and to discover new ways of connecting 
with each other. 

CBA 
KIDS....
Our 
Future

Kids Instrument Lending Library 
was started approximately twenty years ago 
by Darrell Johnston, a past CBA Treasurer. 
He heard of a girl who needed a fiddle and 
he bought one with his own money.  That 
was the start of the library. Randy January 
has been in charge of it for the last six years. 
There are currently 105 available instru-
ments, including basses, dobros, fiddles in 
all sizes, mandolins, and banjos.  When not 
loaned out, the instruments are stored in a 
climate-controlled locker.  Sixty or seventy of 
them are out at any time.
   All of the instruments have been donated.  
A CBA member may buy a new instrument 
and donate the old one to the program.  
Some instruments have come from compa-
nies, like Gibson, who donated a very nice 
mandolin.  
   The program is for kids only.  They must 
be under 18 and they can use it as long as 
they need it. The kids’ family must be CBA 
members as long as the instrument is loaned 
to them and must return it if their member-
ship lapses.            
   The program is a great opportunity for kids 
to try out an instrument to see if it’s some-
thing they will want to play.  The library has 
instruments of all levels and Randy matches 
the skill level to the age and ability of the 
child.  Randy can be reached at:
kidlendinglibrary@gmail.com

   The idea behind the upcoming Youth 
Program website is not just to put the pro-
grams online but to provide supplemental 
education. Schools have cut back on music 
programs across the country. The website is 
something that can augment music instruc-
tion for kids at home. The Youth Program 
website will be designed to be kid-friendly: 
it will be geared toward kids, not parents. 
The planners anticipate a lot of instructional 
videos, including  several on the history of 
Bluegrass. 
   Darby and Kimber envision a site where 
kids can click on links to “What is Bluegrass”.  
They can learn to play the fiddle or guitar 
or banjo with how-to videos of young bands 
playing music that can be slowed down so 
kids can play along with it. There are plans 
to put the popular CBA Academy Songbook 
online. The website will be part of the new 
CBA website and is designed to emphasize 
diversity, equity, and inclusion in Bluegrass 
and Old-time music. Plans are for a partial 
roll-out in April, 2021!

Teaching about Community

AJ Lee, of the AJ Lee and Blue 
Summit band, shared her experiences 
in the Youth Program with us.  AJ started 
playing the mandolin when she was five 
years old.  That was 18 years ago.  
   AJ Lee and Blue Summit will be stream-
ing live on TLR LIVE ONLINE on January 
8.  Tickets may be purchased at https://
theliveroom.info/show/tlr-live-online-aj-lee-
blue-summit-usa/  The band debuted a full 
length album, Like I Used To, in July, 2019, 
to glowing reviews.  They have performed 
at festivals across the USA and in Ireland, 
New Zealand, and France and were official 
showcase artists at the IBMA festival and 
conference, where AJ took home the Vocalist 
Momentum Award. 

Frank Solivan, Sr., AJ Lee, Marty Varner
La Grange Fiddle and Banjo Contest 2005

WHAT YOUTH PROGRAM ACTIVITIES 
DID YOU PARTICIPATE IN AND FOR HOW 
MANY YEARS?
I participated in the CBA Kids on Bluegrass 
program, spearheaded by Frank Solivan Sr. 
at the time, for about 11 years.

WHICH ACTIVITIES DID YOU LIKE THE 
MOST? 
In Kids On Bluegrass we didn’t have specific 
activities on the schedule. Instead, we broke 
off into groups to work on our prepared ma-
terial while Frank and his staff worked one 
on one with each group in a flexible rotation. 
Eventually we would reconvene into a huge 
group and Frank would help us practice our 
stage presence, how to walk on and off as a 
group, how to speak on stage, what to do if 
you mess up during a song.  These were all 
really basic, but useful, skills I still use to this 

day. My favorite part of the camp was getting 
to break off into those small groups and 
spend time with my friends.

HOW DID THE PROGRAM HELP YOU 
GROW AS A MUSICIAN? 
I believe I would not be where I am today if 
it hadn’t been for the Kids on Bluegrass pro-
gram. Even at the age of five I was learning 
skills to become a professional musician. 
Whether I decided to pursue a career in 
music was up to me, but I was handed all the 
experience and knowledge I needed to make 
a start. Besides the musicianship, I am very 
appreciative to have learned some “people 
skills” along the way – much credit to Frank.

ANY ADVICE FOR KIDS THINKING OF 
JOINING THE PROGRAM?
If you’re a kid between the age of 5 and 17, I 
highly recommend joining one of the youth 
programs. It’s an experience like no other 
and you’ll find out just how fun it is to play 
music with other kids. Many of the Youth 
Program graduates have become lifelong 
friends of mine and we still get together 
to play music. Even if you don’t know how 
much you love Bluegrass yet, you’ll love get-
ting to grab a taco, hot dog, or ice cream with 
your new friends after camp!

IF AN ONLINE YOUTH PROGRAM HAD 
BEEN AVAILABLE, WOULD THAT HAVE 
BEEN HELPFUL? 
It would be helpful especially now that we’re 
all spending more time at home. I think if 
there were a platform for youth in the festival 
off-season, it would keep students engaged 
more throughout the year instead of only 
during the festival. I believe it may also get 
students stoked to come back and experience 
the camp in person.

Donna Hargis is the new CBA Regional Di-
rector for Region 4 in Southern California, 
and she can hardly wait to begin Kid Grass!

Bluegrass Pride Looks Ahead 
to 2021

As we enter another year of uncertainty for 
the music industry, artists, and creators, 
Bluegrass Pride is working hard to play a 
pivotal role in supporting LGBTQ+ folks 
in roots music. The LGBTQ+ community 
is disproportionately impacted by crises 
like COVID-19 and we’re proud to create 
festivals, shows, educational resources, and 
showcases that feature diverse and repre-

sentative talent. At the same time, our board 
and committees are working to build a Safe 
Venue Directory, Home Stay Network, mini-
grant program, and other resources so they’ll 
be ready to go when live music officially 
“comes back”.  
   So, we’re asking our CBA family to help us 
execute our mission! We invite you to join 
us via our website (https://bluegrasspride.
net/).  Your dollars have a direct impact on 
working LGBTQ+ folks in Bluegrass, Old-
time, and roots music!  And we welcome you 
you to follow us on social media, join our 
Facebook group, and sign up for our email 
newsletter. 
Kara Kundert, Exec. Director Bluegrass Pride


